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The Problem:
Small Business Owner Syndrome

If you’re like most small business owners, you’re overwhelmed. You wear many hats 
and struggle to find the time to get everything done. 

Our guess is that you’re so busy just trying to survive your day-to-day routine, 
handling emails and phone calls, putting out fires, and attempting to land new 
customers that you don’t have time for much else.

Most likely, the only times you communicate with your clients and prospects is 
when you send them a promotional email or ad, or an invitation to a webinar, 
seminar, or some other type of promotion.

The last thing you have for energy for is spending that precious time building and 
nurturing relationships with your prospects and clients. 

Client engagement doesn’t intuitively fall under the priorities of business 
survival. 
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The Hard Truth Solution:
Effective client engagement is actually 

the KEY to business growth. 

Growing a clientele is a lot like dating and getting married.  If 
communication with your clients is mainly “offer driven”

BUY MY STUFF
BUY MY STUFF
BUY MY STUFF

think about it this way – it’s kind of like asking for a good-night kiss after 
ignoring your date for the whole evening – or like proposing marriage after only 
one date. 

   There are some surprisingly easy, yet effective ways you can earn respect 
and build trust. We’re going to address three key steps to being great at 
“dating” to turn prospects into clients, and to KEEP the clients you do have 
as loyal, repeat buyers.

These three steps are all about building crucial respect and trust as you 
engage individuals with value-driven content.
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Stop Annoying and Start Inspiring

Did you know that what you’re doing right now might being turning off 
your prospects followers? You might think that you’re engaging with them, but 
instead, you may be just annoying them!

People need to respect you and trust you 
BEFORE they become clients. 

And they need to feel valued, served and important 
to REMAIN loyal clients.

A really effective way to build this respect and earn their trust is with content 
that touches their heart and meets a need.

Think about it for just a minute, wouldn’t it be great 
to be the “feel-good” company with a heart in your 
field? 

What are you doing NOW that builds this kind of 
trust and rapport with people?

THE “FEEL GOOD” 
COMPANY WHO CARES!
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And wouldn’t you love to come across as the 
expert or the business who really cares about their 
clients?

What are you doing now – on a CONSISTENT 
BASIS – to build that kind of credibility?

Inspirational, uplifting, positive content  
is extremely useful for ANY business where you  

want to build a relationship with someone.

For some of you who are life coaches, professional speakers, etc. this is the  
CORE of what you do. Others of you may be real estate agents, insurance 
brokers, sales managers, restaurant owners, or are running some other type of 
small business.

This is something that you use to AUGMENT the other value-driven content 
you provide to your industry. This is the kind of special content you might use 
for your “Monday Motivation,” or “Wednesday Wisdom” engagements – or even 
something as frequent as “The Thought of the Day.”
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Wouldn’t you LOVE it if people actually LOOKED FORWARD to getting 
communication from you – and actually OPENED your emails and READ 
your posts?

Think of a company who you love getting positive, inspiring content from… 
Maybe it’s a company like TUT, or Simple Truths, or The Journey of Purpose. Or 
maybe it’s a daily nurturing video coming from a coach or someone who you 
respect as a leader. Don’t you love getting THOSE kind of messages? 

And when you receive them, you’re not 
thinking, “Oh, my gosh, what are they 
trying to sell to me now?” And isn’t it true 
the moment we feel like all we’re getting 
is sales pitches from someone, we hit the 
“unsubscribe” button, because they’re not 
building any kind of relationship with us!

You need value-driven, inspiring content to BUILD RESPECT and EARN 
TRUST with your prospects and clients.  

This means you should really be 
focusing MOST of your time 
on relationship building – 

not selling! 
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Many experts say that 
relationship building communication is

THE MOST IMPORTANT KIND 
of engagement you can do. 

So…this means that nearly everything you offer should be some kind of 
relationship-building content – yet, this can be some of the hardest kind of 
content to come up with consistently. 

If you’re not “selling” your clients 
something, then what’s your conversation 
about? This is where we can help!

We’re going to show you how viewers 
can enjoy effective, consistent, 
beautiful and engaging “feel-good” 
content without ANY kind of “sales 
pitch.” 

We’ll start right now by sharing with you 
the 3 secrets that we know to creating 
ENGAGING & EFFECTIVE content.



3 SECRETS of Effective Client Engagement

9

SECRET #1
Content should be visually 

stimulating and short
In order for content to be effective these days, it needs 
to be visually stimulating and it needs to get to the 
point quickly – or hold your attention in some way. 

We strongly recommend with video content that you 
keep it to 2 minutes or less. 

Of course, not every message should be less than 2 minutes (i.e. a training video, 
or a how-to video), but in general, we’ve found this type of “feel-good” content is 
best when it is short and sweet.

Remember:
    ✔ You’re competing for people’s TIME
    ✔ You’re competing for people’s attention

The average attention span today…
Studies have shown that people 
are paying attention less and less. 

The average attention span has  
actually dropped from 12 seconds 
down to a mere 8 seconds. 

12
SECONDS

8
SECONDS
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Fun Fact:
Is your attention span longer than a Goldfish’s?  

NOPE! 
A goldfish’s attention span beats your average out buy a full second! 

Their attention span is 9 seconds!

Some easy ways to INCREASE viewer engagement: 

✔ Moving Images and Graphics

A great way to shift your viewer’s 
attention and to pull them into 
engaging with you further – is by 
moving pictures or words moving 
toward them, where their attention is 
regained every few seconds. 

Because, remember, after 8 seconds you begin to lose people’s attention.

With the overwhelming volume of content coming at people all the time with 
the technology we have now days – you’ve got to find a way to break through 
the noise and get people’s attention. 
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✔ Use an engaging subject line or title

Wouldn’t you agree that the one on the right is much more engaging?

✔ Choose visual links over plain text links

Wouldn’t you agree that you would stop to look at this message with a video 
before reading through a bunch of plain text?
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✔ Add illustrations & graphic elements to your articles

Look at the article above with and without visuals. Which article looks more 
interesting to you? Of course, it’s the article on the right with the photos. 

This tip might sound rather “obvious”, 
but it’s amazing how many people 
consistently put out content that isn’t 
visually appealing and totally miss the 
mark when it comes to attracting viewers.

Everything is coming at us at “warp speed” 
these days – which is why businesses 

need to create images that compel their customers to notice them. 
 

Humans are visual creatures...
plain and simple!
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Here are some interesting facts that emphasize why using visuals in 
communication is SO IMPORTANT:

✔  Half of the human brain is directly or indirectly devoted to processing 
visual information. The eye’s retina is actually an outgrowth of the brain. In 
the brain itself, neurons devoted to visual processing number in the hundreds of 
millions and take up about 30 % of the cortex. 

✔  Eyes are drawn to images first. The brain can identify images seen for as 
little as 13 milliseconds. This ability to identify images seen so briefly is part of 
what help the brain decide where to focus the eyes. 

✔  A vast majority of the population are 
“Visual Learners.” Scientific studies reveal 
that at least 65% of us are “visual learners” 
compared to other learning styles. That’s 
more than half the population! 

✔  Humans have a remarkable ability to 
remember pictures that consistently 
exceeds our ability to remember words. 
People will remember what they see longer than what they read or hear.

✔  Content using visual aids are nearly twice as persuasive than non-
illustrated content. This is supported in many studies, which conclude that 
visuals lead viewers to perceive that content containing visuals is more concise, 
more professional, more persuasive, and more interesting.

So the old adage is true… a picture really IS 
worth a thousand words!
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SECRET #2
Content should be RELEVANT 

and address viewers pain points, 
desires and needs

Have you noticed how much negativity is generally in our world today?  
We have! And we suspect your clients have too! We are totally inundated with 
negativity and bad news competing for our time and attention           

And we’re also bombarded by sales pitches and advertising competing for our 
money. This can really affect our nervous systems – and our attitudes!
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In contrast, can you think a time when your day was changed by 
experiencing something positive or inspirational? 

Perhaps it was just a simple, thoughtful Facebook message? Or an inspiring 
video? Or some kind of touching story? This can literally transform your state of 
being.

Effective inspiration addresses the viewer’s needs while offering solutions to 
common problems they are facing to shift their attitude, their perspective or 
their paradigm – and help them see things in a more empowering light. 

The content you share should speak to 
real, everyday problems 

by providing tools or insights to help your viewers  
have a better day – and a better life!
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Here’s a quick example of the kind of message that could change someone’s 
attitude in just a few seconds.

Click on the image/button above to play the video, or click here. 

https://vimeo.com/222131913/d3f3328fc5
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SECRET #3
Effective content

will empower others to act

Your content needs to do more than just leave people feeling good – you 
want them to take action to make their day better, to make their life better – 
and the world around them a better place.  

And you want to empower people to share your content with others. 

You might remember some of the viral sharing that’s occurred in the past – 
things like the Ice Bucket challenge that was so popular a while back, or maybe 
the “Pay it Forward” movement. 
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A positive message like that moves people into action and it gets them 
spreading the word. 

When you can inspire others into action and into making 
a difference – you’ve got something that is

 TRULY EFFECTIVE!

And not only are you sharing something positive and uplifting, but you have just 
started facilitating a movement. Your recipients look forward to GETTING this 
kind of content...and they look forward to SHARING it!

So now that we’ve shown you three secrets to creating EFFECTIVE client 
engagement that builds respect and trust, learn more about putting these 
principles into action to stay in a REGULAR RHYTHM OF ENGAGEMENT. 

Remember this statement:   
“Consistency builds momentum.”

With inconsistent engagement, you lose people’s attention, valuable momentum 
and lots of costly opportunities. Make a commitment right now to stay 
consistently engaged with your clients and prospects – which will ultimately 
lead to generating improved sales. 

We’ve created some great tools to help you!



3 SECRETS of Effective Client Engagement

19

FREE MARKETING TOOLS
If you’d like to know more about how you can gain exclusive, limited access to 
beautiful, high-value content that encompasses each of the three principles 
we’ve just shared to nurture respect and trust with your clients and prospects – 
take advantage of these powerful, FREE Marketing Tools:

 
Designed for heart-centered business 
owners who want to create positive and 
effective engagement with potential 
clients and generate improved sales.  

This FREE toolkit includes:

• Secrets to effectively nurture clients and followers in less than  
15 minutes each week!

• Tips on creating engaging content when you are out of ideas

• A FREE 10-Pack of Inspirational Social Media Memes for sharing 
on any of your sites

• A FREE Done-For-You Inspirational Message Pack that contains 
all you need to create a customizable and engaging blog post with 
video, email message and social media posts

• A FREE Social Media Posting Schedule to provide a format of 
structure for regular engagement with your clients and followers

Download our FREE  
Client Engagement  
Marketing Toolkit 

DOWNLOAD IT HERE »

https://creativecontentdone4u.com/free-marketing-materials-kit-for-engaging-your-clients/
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